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AEATIO TYNOY

ApyupounoAn, 26 Iouviou 2024

KOPY®AIEZ ETAIPIEZ TOY AIANEMIOPIOY KAI TQN
KATANAAQTIKQN ATAOQN YMNOZTHPIZOYN TH METABAZH 2E
QR CODES lNOY BAZIZONTAI 2TA lNPOTYTA GS1

50 xpovia JETA TO NPWTO okavapiopa Tou barcode, 22 eknpdownol and TIG HEYAAUTEPEG
ETAIPIEC TOU KOOHOU, UNOYPAQPOUV HIia Naykoopia koivr) dnAwaon pe Tnv onoia ¢ntouv Tn
peTapBaon og QR Codes nou Bacifovtal ota npoTtuna GS1, yia va gEpouv enavacTaon oTnv
EUNEIPIA TWV KATAVAAWTWV.

STOUG UNOYPAQPOVTEC MePIAANBAVOVTAl KOPUPAIEC €TaIpieC TNG ayopdc onwc Alibaba,
Carrefour, IGA, JD.com, J.M. Smucker, Mondeléz, Lidl, L'Oréal, Nestlé, P&G kal Savencia.

AuTn n npwToBouAia oToxeuel oTnVv gupeia uloBeTnon Twv QR Codes nou BacilovTal ota
npotuna GS1 and AIavEPUNOPOUC KAl KATAOKEUAOTEG NAYKOOMIWG €wG To TEAOG Tou 2027.

www.gslgreece.org



®

1 The Global Language of Business

Association Greece

26 Iouviou 2024 - >tnv 506 enéTeio and To NpwWTO OKAVApPIOHUA Tou barcode, 22 kKopupaieg eTalpieg
TNG ayopdc, oupnepihauBavopevwv marketplaces onwg n Alibaba, Alavéunopwv énwcg n Carrefour
Kal napaywywv onwc n Procter & Gamble, {nToUv TNV naykoouia uloBetnon Twv QR Codes nou
BaailovTal ota npotuna GS1. Me Tnv unooTtnpIEn Tou GS1, nou €ival o opyaviopoc NpoTUNwV Nicw
ano To barcode, auta Ta QR Codes pnopolUv va g€ac@alicouv NAoUOIEC NANPOPOPIEG EUKOAA
NpooBAciyec HEOw TwWV smartphones — nou avapéveral va QEpouv KABoAIKR snavaoracn oTnv
EUNEIPpIa TWV KATAVAAWTOV.

And To npwTo okavapiopa 1o 1974, n ouvepyaoia PeETA&U Alavepnopiou kai Blogynxaviag HEow Tou
GS1 0drnynoe oTnVv gupeia uloBETNON Tou apXikoU barcode. Zfiuepa, auTr n TexvoAoyia sival n nAéov
a&ionioTn naykoopia PeBodoc avayvwpiong npoiovtwy, Ye navw ano 1 dioekaToupuplo €idn nou
(epouv barcodes va okavdapovrtalr nepioodTepeg and 10 JdigekaTodpupla POPEC TNV NMEPQ,
evioxUovTac TNV anoTeAEoPaTIkKOTNTA TNG £podiaoTiKNG aAucidac navrtoU oTtov KOOHO. ZnMEpPQ,
KOPUPAIEC €TAIPiEC TNG ayopdc evwvovTal Kal ndAl yia Tn hgetaBaon ora QR Codes nou BaaifovTal
ota npotuna GS1, €va 2D barcode yvwoTo kal w¢ “"QR Code powered by GS1”.

“The first barcode scan forever changed how we buy and sell products”, sine o Renaud de Barbuat,
President ka1 CEO Tou GS1. “Fifty years on, industry champions have come together calling for
the transition to QR Codes powered by GS1. This collaborative effort is set to transform in new
ways how we shop, eat, and live. We believe this marks the start of a second barcode revolution -
making products more traceable and transforming the consumer experience, thereby unlocking the
future of retail.”

EnavaoTraon oTnv EUNEIPIA TOU KATAVAA®TA

>e avTiBeon pe Ta kAaoika barcodes, Ta QR Codes nou Bacilovtal ota npdTuna GS1 pnopouv va
OUVOEOOUV TOUC KATAVAAWTEG HUE EKTETAPEVEG MANPOPOPIEC Yyid TA MPOIOVTA, MPOKEIMEVOU Vda
anoyeiwoouVv TNV dyopdoTIKn E€PNEIpid TOUG, OUPNEPIAGUBAVOUEVWV 0dNnNyIWV XPRong Kai
avakUKAWONG, ac@PaAeiag, diaTpoPIKWV NANPOPOPIWV Kal MIGTOMNOINCEWY.

“Providing our customers with quality food and products is at the heart of Carrefour's mission. 2D
barcodes are a promising way to honor this goal with more transparent and richer product
information”, eine o Alexandre Bompard, Chairman kai CEO Tou Carrefour. “We also
see multiple opportunities to offer a more engaging experience while demonstrating our
commitments in social and environmental responsibility. Carrefour has partnered with GS1 for a
long time, and we are really excited to be forerunners of this initiative.”

Me nAnpogopiec eUkoAa npooBdaciyec pPEow smartphone, avoiyouv véec duvdTOTATEC Yia
KATavAAWTEG, KATAOKEUAOTEC Kal AIQVENMOPOUG, ONWG N npoofacn o OAEC TIG NANPOPOPIEC Nou
xpelalovral kal €nOUPoUV Ol KATAvaAwTEéG, n  BeATiwon TNG IXvnAaoigdéTnTag Kai  Tng
anoTEAECHATIKOTNTAC TWV AAUCIdwV £podiacuoyu, evw napaAinia eivar duvaTo To okavapioua oTo
Taueio.

ESunvoTepeg emIAOYEG: e nAnpo@opiec nou Oev neplopidovral nAéov anod Tov XWPO TNG
ouokeudaoiac, Ta QR Codes nou BagifovTal ora npdéTuna GS1 pnopoUv va BEATIWOOUV TNV EUNEIpIa
TWV KATAvaAwTwyv, €MTpENovTac ota brands va poipalovral npocBeTec nAnpogopieg, Onwg
eknaideuTIKG BivTeo, OUPPBOUAEG, MPOTEIVOUEVEGC OUVTAYEG N AGAAEGC NMANPOPOPIEC OXETIKEG WE TNV
ayopd Touc.

NMAnpoopieg BIOOIPNOTNTAG: Le TNV au€avouevn {ATNON TwWV KATAVAAWTWOV vad KATAVONROOUV TIG
nepIBAAANOVTIKEG ENINTWOEIG TWV NpoidvTwy, Ta QR Codes nou BaacifovTtal ota npoTuna GS1 pnopouv
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va d1aBE0ouV OTOUC KATAVAAWTEG NANPOPOPIEC ONWC ano noU NPoEPXETAl €va Npoidv, Ta CUCTATIKA
TOU, TO avBpakiko anoTUunNwua kal odnyiec oxeTIKA PE TNV AVAKUKAWGON N TNV €navaxpnaoigonoinan
OUOKEUAOIWV.

Aoc@aléoTepa Tpo@Ipa: napdAAnAa pe Tnv uyeia kal n diatpopr], Ta QR Codes nou BaacilovTal
ora npotuna GS1 pnopolv va OleukoAUvouv Tnv npoofacn O KAVOVIOTIKEC NANPOPOPIEC,
AENTOUEPEIG CUMPBOUAEG YIa AAAEPYIEG KAl NUEPOMUNVIEC yIa «AvAAwan KATA NPOTiUnon npiv ano» n
«AvaAwon £wc» - €MTPENOVTAC TNV anodppiyn ANYHEVWY TPOPIYWV OTO TAMPEIO KAl TNV NWANoN
EKEIVWV nou BpiokovTal KovTd oTn ANEn o€ PEIWHEVEG TIMEG - 00NYWVTAG OE WEIWON TNG onaTtdAng
TPOQIHWV

O1 eTalpieg Ba npenel va a&loAoynoouv TIG EOWTEPIKEG TEXVOAOYIEC Kal TIG diadikagieg Toug yia va
a&lonoinoouv oto €nakpo Ta QR Codes nou Racifovtal ora npdédTtuna GS1. H npooBrnkn nio
AENTOMEPWV NANPOPOPIMV Yia Ta npoiovra péca ota QR Codes pnopei va yivel oradiakd,
EMITPENOVTAG OTIC ENIXEIPNOEIG va axedidlouv aAAayEG he Tov OIKO Toug pubuo.

“Consumers demand more information about the products they’re purchasing, regulators require
the disclosure of more information and there’s an ongoing need to more effectively track and trace
products through the supply chain”, €ine o Jon R. Moeller, Chairman of the Board, President
kai CEO, The Procter & Gamble Company. “We can resolve this with 2D barcodes with GS1
standards inside - a single barcode that has the power to provide all the information consumers
need and desire, improve traceability through the supply chain, and scans at checkout.”

Ta QR Codes nou Baciovral ota npoTuna GS1 6a np&nel va uloBeTNOOUV EUPEWG
€WG TO TEAOG TOU 2027

AuTn n npwTtoBoulia TNG ayopdc e€ival Wia NPWTOMNOPIAKH, OCUVEPYATIKR npoondbeia yia Tnv
npowObnon Naykoouiwv npoTUnwv yia anodoTIKOTNTd, AdCOPAAEgld Kdl BIwoIYoTNTa 08 OAOUC TOUC
KAGOOUC ToUu AlGVEUNOpPIOU KAl KATavaAwTIK®V ayabwv. Ol ETAIPIEC MOU £XOUV EVWOEI TIC DUVAUEIG
Toug Me Tov GS1 eival kopu@aiol brand owners, Alavéunopol kal marketplaces nou £€xouv
ouvduaopévn ayopaia afia avw Twv 1,5 TpioskaToppupiov doAapiwv, dpacTtnpionololvTdl O€
nepioooTepec and 160 xwpec kal npooeyyilouv OICEKATOMMUPIA KATAVAAWTEG MAYKOOUIWG,
avoiyovTag To dpOUOo Yia TNV €niTUXia Tou €pyou.

O oTdX0C TNG ouvepyaaoiag sivar yexpl To TEAog Tou 2027 Ta QR Codes nou BaagifovTal oTa npoTuna
GS1 va £€xouv uloBeTNBei eupEwd. MNa va emiTeuxBei auTd, €ival anapaiTnTn n cuvToviohévn dpdaon
KATAOKEUAOTWV KAl AIQVEUMNOPIoU: 0l KATAOKEUAOTEG Ba Npenel va apxioouv va epappolouv Ta QR
Codes nou BaocilovTal ota npotuna GS1 oTIC CUOKEUATieg NPOTOVTWY, EVW OI AlavEUNopol Ba npénel
va diaopalioouv 0TI Ta onueia nwAnong (POS) sival eEonAiouéva yia va diaBalouv Ta vea barcodes.

"We expect that the transition to QR Codes with GS1 standards will happen gradually around the
world, but one thing is certain: those that accelerate through this transformation the fastest will be
best positioned to unlock valuable new capabilities and provide more benefits to their customers,
shoppers, and consumers”, €ine o Mark Batenic, Chairman of the Independent Grocers
Alliance (IGA) ka1 Chairman of the GS1 Management Board.

H epappoyn €xel ndn Eekivnoel ue Tn vea TexvoAloyia va dokipaleTal og 48 XWPEG 0€ OAO TOV KOTHO,
nou avTinpoowrnevouv To 88% Tou naykoéouiou AEMM.
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MnopeiTe va anokTHoETE NpooBaacn oTnV Naykoouia Koivr) dNAwaon TnG ayopdc £dw.

Ynapxouv diagopol TUnNol 2D barcodes “véag” yevidc. To QR Code ceival To Mo €UPEWC
XpNolJonoloUPevo aTo Alaveunoplo, evw To GS1 DataMatrix xpnoigonolgital ouvii@wg oTov TOpEA
uyeiac. MNa va pabeTe nepiocodTEPa OXETIKA P Ta QR Codes nou BacifovTal ota npotuna GS1, deite
£0W.

k%

SXETIKG PE TOV GS1

O GS1 eival oudETepog, PN KepOOOKOMNIKOC opyaviopdoc, nou avanTtuooesl diebvn NpoTuna yia Tnv
anoTEAEOHATIKNA EMIXEIPNHUATIKI €nikolvwvia. EipaoTe yvwaoToi yia To barcode, nou xapaktnpioTnke
To 2016 ano To BBC w¢ £va ano Ta “50 npdyuarta nou oThpiEav TNV naykoouia olkovopia”. Ta diebvn
npoTuna GS1 BeATIOVOUV TNV AnoTeEAeONATIKOTNTA, TNV AoPAAEIa KAl Tn diapdAvela TnNG £QodIdcTIKNG
aAucidag, o pUOIKA KAl Yn@laka kavalia, os 25 Topeic TNG ayopdc, dIEUKOAUVOVTAG opyaviopoug
Kal ENIXEIPNOEIC KABe popPnc kal peyEBouc va avayvwpifouv, va kataypdgpouv kal va poipalovTal
nAnpogopieg anpdéokonTta. EOvikoi Opyaviouoi o€ 116 XWpPeG, NEPICCOTEPOI ANO 2 €KATOMMUpPIA
EMNIXEIPAOEIC-XPNOTEG TOU ouoTnuaTo GS1 kar 10 JdioekaTopuupla ouvaAAAQYEC KaBnuepiva,
eniBeBaiwvouv OTI Ta npotuna GS1 dnuioupyolv dia Kolviy YAWOOa yid TIC €NIXEIPRAOEIG, MOU
unooTtnpilel cuoTnuaTa kai diadikacieg oe OAo Tov KOopo. MNeploodTEPa: www.gslgreece.org
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